




A unique partnership between two global companies,  
the Renault-Nissan Alliance further strengthened synergies 
between the two brands in 2007, while stepping up the pace of 
international development. 

The Renault-
Nissan Alliance 2





2007 Renault Annual Report 35The Renault-Nissan Alliance

Benchmarking and transparency have meant 
substantial savings for both Alliance partners, 
providing the basis for fruitful cooperation 
illustrated by the development of common B 
and C platforms and sharing of new power-
trains. To this end, each company applies its 
core engineering competencies, with Nissan 
taking the lead for the development of new 
gasoline engines, while Renault takes the 
lead for diesels. Engines are tuned differently 
in their Nissan and Renault applications. 
They also drive differently and behave dif-
ferently, reflecting distinct brand and market 
priorities. 

Working together 

January 24, 2008: Renault and Nissan staff 
attending a Cross-Company Team meeting  
visit the Lardy test site near Paris.

RNPO is easily the largest joint company 
in the Alliance, employing a total of 300 
people in Tokyo, Paris and Farmington 
Hills, Michigan, where Nissan has 
its North American technical center. 
Negotiating on behalf of both Nissan 
and Renault, it now meets nearly 85% 
of the Alliance's total purchasing needs. 
Renault and Nissan nonetheless still have 
their own purchasing departments which 
implement the purchasing policy decided 
by RNPO. RNPO is intended to round out 
the purchasing resources of Renault and 
Nissan, not take their place. 

“The amount of purchasing through 
RNPO is certain to grow as we share 
more common components,” says Odile 
Desforges, Chairman and Managing 

Director of RNPO and Senior Vice 
President, Purchasing, at Renault. “We 
also aim to source more components in 
low-cost countries such as China and 
India. Their contribution is already grow-
ing at a spectacular rate as more large 
suppliers set up there and their technol-
ogy bases progress.” 

RNPO staff members are specifically 
employed by either Renault or Nissan. “All 
employees are nonetheless there for both 
Alliance members,” explains Desforges. 
“It is their job to support Nissan Value 
Up and Renault Commitment 2009, and 
have both companies’ interests at heart. 
They never favor one above the other, 
which ensures that it is always a win-win 
situation.” 

Renault-Nissan Purchasing 
Organization, the Alliance’s first 
and largest combined operation

6,160,046 >> vehicles sold 
worldwide by Renault 
and Nissan in 2007











In 2007 all corporate functions worked hard to achieve the 
targets assigned to them: Laguna met its quality commitment, 
Renault Engineering reorganized to back the group’s growing 
international presence, Purchasing held firm in a difficult 
market, and sales successfully ushered new models into 
dealers’ showrooms. 

Efforts 
rewarded3



A core component of Renault Commitment 2009, sustainable 
development is also a priority every day. In 2007 we launched 
the Renault eco2 label, stepping up our commitment to the 
environment, and confirmed our investment in diversity.

4 Sustainable  
development drives  
corporate strategy



In 2007, Renault sold 245 million vehicles, representing 2.1%  
of the global market. The Group achieved an operating  
margin of €1.354 billion, or 3.3% of revenue, while net income,  
Renault share, was €2.669 billion.

5 Sales performance 
anD financial results

http://www.renault.com/renault_com/en/main/
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Financial results

Consolidated financial statements*

The comparative figures for 2005 and 2006 are reported after adjustment to reflect changes in accounting methods introduced
in the 2007 financial statements.

Consolidated income statements (€ million)

2007 2006 2005
Sales of goods and services 39,190 38,901 38,886
Sales financing revenues 1,492 1,431 1,360
Revenues 40,682 40,332 40,246
Cost of goods and services sold (31,408) (31,343) (31,080)
Cost of sales financing (1,121) (985) (926)
Research and development expenses (1,850) (1,963) (2,034)
Selling, general and administrative expenses (4,949) (4,978) (4,883)
Operating margin 1, 354 1,063 1,323
Other operating income and expenses (116) (186) 191
Operating income 1,238 877 1,514
Net interest income (expense) (101) (110) (95)
   Interest income 274 223 153
   Interest expenses (375) (333) (248)
Other financial income and expenses, net 177 171 (232)
Financial expense 76 61 (327)
Share in net income (loss) of associates 1,675 2,277 2,606
Nissan 1,288 1,888 2,284
Other associates 387 389 322
Pre-tax income 2,989 3,215 3,793
Current and deferred taxes (255) (255) (331)

Net income 2,734 2,960 3,462
Net income - minority interests’ share 65 74 86
Net income - Renault share 2,669 2,886 3,376
Earnings per share (1) in € 10.32 11.23 13.23
Diluted earnings per share (1) in € 10.17 11.10 13.12
Number of shares outstanding (in thousands)
   for earnings per share 258,621 256,994 255,177
   for diluted earnings per share 262,362 260,090 257,342

(1) Net income – Renault shares divided by number of shares stated.

Sales performance and Financial results

http://www.renault.com/RCW_Binaries/Rapport-Annuel-2007/en/080-01.xls
http://www.renault.com/renault_com/en/main/
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