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RENAULT AND THE GROUP01 PRESENTATION OF RENAULT AND THE GROUP

2004
The year was marked by two major product launches: Modus and Logan. 

Modus is Renault’s entry-level MPV. It was the fi rst Renault-badged vehicle 

built on the B platform shared with Nissan, and the fi rst vehicle in its class 

to score fi ve stars in Euro NCAP crash tests. Logan, developed by Renault 

and manufactured and marketed by Dacia, offers excellent value for money. 

It has enjoyed great success since its launch, both on its domestic market of 

Romania, and on export markets. The car will spearhead Renault’s international 

expansion in the years ahead.

2005
At the Annual General Meeting on April 29, Carlos Ghosn was named Chief 

Executive Offi cer of Renault. Louis Schweitzer retained his position as Chairman 

of the Board of Directors. The Group pursued its international expansion 

with the development of industrial facilities for Logan in Russia, Colombia 

and Morocco. Renault signed an agreement with Mahindra &  Mahindra to 

manufacture and market Logan in India from 2007. It launched two landmark 

products: Clio III, the eighth Renault vehicle to obtain fi ve stars in Euro NCAP 

crash tests and “Car of the Year 2006”, and the 2.0 dCi engine, the fi rst 

diesel powerplant developed by the Renault-Nissan Alliance. Also this year, 

the Renault F1 Team scored a double win, taking the World Constructors’ 

and Drivers’ Championship titles.

2006
On February 9, Carlos Ghosn announced Renault Commitment 2009, a plan 

based on three key commitments: quality, profi tability and growth. The aim is 

to position Renault as Europe’s most profi table volume auto maker. For the 

second year running, the Renault F1 Team scored a double win with the new 

R26, taking the World Constructors’ and Drivers’ Championship titles. At the 

Paris Motor Show, Renault unveiled the Twingo Concept show-car, and Koleos 

Concept, the fi rst future cross-over vehicle in the range.

2007
The product offensive began with the launch of New Twingo (produced in 

Slovenia) in May and of New Laguna (produced in France) in October. Both 

vehicles aim to achieve the highest standards of quality and reliability. In Korea, 

Renault Sa msung Motors began production of QM5, a Koleos-based crossover 

vehicle, designed by Renault and developed by Nissan. Half of the total output 

is scheduled for export. Expanding its international presence, Renault founded 

new subsidiaries in Ireland and Scandinavia, increased its production capacity 

in Russia, and signed a memorandum of understanding for a future industrial 

complex in Morocco. In May, Renault launched the eco² label for its most 

ecological and economical vehicles. Eco² vehicles are produced in certifi ed 

plants and emit less than 140 g of CO
2
 per km or run on biofuel. They also 

include at least 5% recycled plastics, and are 95% recyclable.
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MANAGEMENT REPORT02 EARNINGS REPORT

In Argentina, Group sales rose by 39.0% to 67,000 units, outpacing the 

market’s growth of 27.1%. Renault’s share of the market increased by 

1.1 points, bolstered by efforts to rejuvenate the range with the release of Logan 

and four additions to the Mégane family. Since the start of 2008, Argentina’s 

performance has also benefi ted from the launch of Sandero.

In Colombia, where Logan has been marketed since 2005, Renault Sales 

rose 17.6% to 39,000 units, strengthening Renault’s number-two position 

on the market. All the models in the range, and especially Logan (up 30.9%), 

contributed to the record performance in 2007.

In Mexico, the market shrank by 3.4% as it opened up to imports of used 

vehicles that compete fi ercely with vehicles costing less than USD 15,000. 

Renault sales fell by 8.2% to 18,600 units. Kangoo Car and Clio III were 

launched in July 2007 and sold 4,400 and 900 units respectively. The LCV 

lineup was successfully expanded with the release of the Trafi c van and minibus 

alongside Kangoo Express.

In Venezuela, Group sales more than doubled in 2007, soaring by 126.8% in a 

market that expanded 42.0%. Logan sales (up 153.4%) accounted for 44.9% 

of Renault sales and made a strong contribution to that growth. Renault gained 

2.3 points of market share to become the number-fi ve brand.

ASIA-AFRICA REGION  – GROUP SALES BY BRAND

CARS + LCVs (in units) 2007* 2006* % CHANGE

Renault 71,372 52,522 +35.9

Dacia 3,127 2,952 +5.9

Renault Samsung 117,203 119,138 -1.6

GROUP 191,702 174,612 +9.8

* Preliminary figures.

In the Asia-Africa Region, the market grew 3.5% on 2006, and Group sales 

rose 9.8% to 191,700 vehicles. Sales in the Asia-Africa Region accounted for 

7.7% of the Group’s worldwide sales.

Renault Samsung brand

In South Korea, where the brand generates 97.8% of its sales, Renault Samsung 

Motors managed to maintain the record volumes of 2006, selling 117,200 units 

pending new product launches. QM5, the Group’s fi rst cross-over vehicle, 

which was designed by Renault, developed by Nissan and manufactured by 

RSM, was not launched until December. It will therefore fully contribute to  

the brand’s results from 2008 onwards. QM5 will also be marketed outside 

South Korea as Koléos beginning in Spring 2008. Ultimately, around 50% of 

production will be exported.

Renault Samsung’s share of the South Korean passenger car market came 

to 11.3%:

SM7 sales fell 18.6% to 14,200 units in 2007;

SM5 sales came to 73,000 units, a 1.6% rise on 2006. The model 

benefi ted from the successful launch of the restyled version in early July. 

Renault Samsung has a 7.0% share of the mid-segment;

SM3 sales were down 7.7% to 27,500 units in 2007. The SM3 occupies 

13.1% of the sub-mid segment, giving Renault Samsung a third- place 

ranking in the segment.

At end-December, Renault Samsung Motors had exported 52,400 vehicles, 

mostly for sale by Nissan under its own brand as part of the Alliance 

agreement.

Renault brand

Sales of the Renault brand grew 35.9% to 71,400 units in the Asia-Africa 

Region.

In India, where the market grew 13.5% in 2007, the fi rst Logan manufactured 

at the Nashik plant came off the production line in early April. By the end of 

2007, 17,700 Logans had been registered in India. Logan earned two major 

accolades in its fi rst year on the market. The JD Power IQS India 2007 study 

ranked Logan number-one on the Entry Segment, and the TNS TCS India 2007 

study ranked the Logan diesel highest in the Diesel Mid-size segment. Under 

the agreement signed in March 2005, the Mahindra-Renault joint venture has 

a production capacity of 50,000 cars in two shifts.

 Renault is already stepping up its development in India with plans for a Renault 

powertrain plant and a new industrial facility shared by Renault and Nissan at 

Oragadam near Chennai with a long-term production capacity of 400,000 units. 

India is thus becoming one of the hubs for Renault’s expansion in emerging 

markets.

In South Africa (including Namibia), sales dropped 46.0% on 2006. This can 

 chiefl y be attributed to the depreciation of the rand against the euro, which 

prompted the Group to tighten its commercial policy in order to maintain 

profi tability, as  the Group does not have a local manufacturing facility.

In Iran, Renault’s leading market in the Region, Tondar (the local name for 

Logan) proved to be a huge success, with 85,000 fi rm orders recorded in the 

fi rst week of the vehicle’s market launch in March 2007. Diffi cult economic 

and fi nancial conditions meant that it took longer than expected to ramp up 

plant production. By the end of 2007, 10,700 Tondars had been delivered. 

Corrective measures have been taken and commercial targets for the coming 

years remain the same.

n

n

n
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SUSTAINABLE DEVELOPMENT03 EMPLOYEE-RELATIONS PERFORMANCE

In 2007 Renault s.a.s. and a subsidiary of a leading IT group set up a joint 

venture (GIE) to manage training logistics at the Renault head offi ce, Guyancourt 

and Rueil-Lardy sites in France. The objectives of the joint-venture are to:

develop professional skills in training logistics with the assistance of an 

industry-leading partner;

introduce industrial, automated processes (registration, notifi cation to attend, 

etc.);

improve the simplicity and speed of processes for employees and 

managers.

Managed training

Common indicators are used to keep track of the implementation of the training 

policy in all countries, and to measure:

access to training: across the Group as a whole, an average of four out of 

every fi ve employees attend one training course each year, representing a 

training access rate of 78.7%;

total training expenditure as a percentage of payroll: at Group level, the 

investment was €174.2 million, or 4.85% of the payroll;

average number of training hours per person: the Group provided 4.9 million 

hours of training, or 37.8 hours per employee; ✦

the breakdown of training hours by skills area. The Renault group training 

program can be broken down as follows: ✦

BREAKDOWN OF TRAINING HOURS 
BY SKILLS AREA 2007 SHARE  (%)

Purchasing 26,794 0.5

Sales/Marketing 414,608 8.4

Design 3,956 0.1

Environment 68,733 1.4

Production 2,287,996 46.4

Engineering 427,318 8.7

Languages 559,221 11.3

Logistics 100,156 2.0

Management 357,360 7.3

Quality 163,969 3.3

Support: HR, Management, Finance, IS, etc. 518,755 10.5

n

n

n

n

n

n

n

3.1.2.6 MAKE ORGANIZATION 
MORE FLEXIBLE

In accordance with national legislation and local industrial relations, Renault is 

developing a policy to reorganize working hours in order to meet the needs of 

the company’s customers and sharpen the Group’s competitive edge.

This reorganization has two main aims:

improve use of resources by developing 2x8 hour and 3x8 hour shift rosters 

and weekend shifts, and by introducing alternating 6-day and 4-day working 

weeks;

develop worktime fl exibility: by lengthening daily shifts and introducing 

Saturday shifts for week-day teams, with recovery of overtime hours during 

less busy periods via systems such as “time capital” accounts.

Renault is adapting its expertise in the organization of working hours in industry 

to a number of international projects, in order to help production sites in other 

countries cope with fl uctuating levels of activity.

A total 40.5% of Renault s.a.s. employees work in shifts (41.7% in 2006). 

The breakdown is as follows:

2007 BREAKDOWN

Women 7.3%

Men 92.7%

Several sites have modified their local agreements to manage specific 

organizational problems (downturn in activity, partial unemployment, rise in 

activity, introduction of night shifts, etc.).

3.1.2.7 INFORMATION SYSTEM
Standardization and the pooling of experience rank among the key factors 

contributing to performance.

Renault’s Human Resources are managed by a Group-wide personnel database 

called the BPU (Base personnel unique), set up to manage Human Resources on 

an international scale. In time, the system will be able to manage the Group’s 

entire workforce.

The BPU consists of a common core of HR information, including data on Group 

organization and individual employee data. The organizational data can be 

read by all the Group’s companies in different countries. Access to individual 

employee data is governed by confi dentiality regulations.

The BPU also covers HR management functionalities such as work time, pay, 

recruitment and individual management. The BPU is designed for human 

resources experts, but also for managers wishing to enhance the human 

resources management of their work teams (career and training management, 

skills development, work time management).

n

n
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CORPORATE GOVERNANCE04 THE BOARD OF DIRECTORS

4.1.6 DIRECTORS’ FEES

The Annual General Meeting may allocate directors’ fees, the amount of which 

remains fi xed until otherwise decided.

4.1.6.1 AMOUNT
The Annual General Meeting on April 29, 2003 voted an annual amount of 

€600,000 14 to be apportioned among the directors for the current year and 

subsequent years, until further notice. The Board is responsible for allotting 

these fees.

4.1.6.2 METHOD OF ALLOTMENT
The directors’ fees for FY 2007 are apportioned according to the following 

criteria:

a fi xed portion, linked to the responsibilities arising from Board membership, 

i.e., an amount of up to €14,000 (the sum is calculated on a time-apportioned 

basis);

a variable portion, linked to directors’ actual attendance, i.e., an amount of 

up to €14,000 (the sum is calculated on a time apportioned basis).

Two additional payments may also be made:

one for sitting on a committee, i.e., up to €4,500 (calculated on a time-

apportioned basis);

one for chairing a committee, i.e., up to €4,500 (calculated on a time-

apportioned basis).

Total fees allocated to directors in 2007 amounted to €557,770 (€542,752 

in 2006).

n

n

n

n

(14) The amount of €600,000 is the median of directors’ fees paid by other CAC 40 companies.(14) The amount of €600,000 is the median of directors’ fees paid by other CAC 40 companies.

Fees allotted to Directors for the year, depending on attendance at board and committee meetings

DIRECTORS ATTENDANCE IN 2007

TOTAL FEES RECEIVED IN € (1)

2007 2007

Mr  Schweitzer 7/7 28,000 28,000

Mr  Ghosn 7/7 28,000 28,000

Mr  Audvard 7/7 32,500 32,500

Mr  Barbier 7/7 32,500 32,500

Ms   Bréchignac (3) 6/7 27,864 /

Mr  Champigneux 7/7 32,500 32,500

Mr  de Combret 6/7 30,500 32,500

Mr  de Croisset 7/7 32,500 29,700

Mr  Koeda 2/7 18,000 (2) 18,200 (2)

Mr  Ladreit de Lacharrière 6/7 35,000 32,800

Ms  de La Garanderie 7/7 37,000 34,200

Mr  Lagayette (4) 4/7 24,867 /

Mr  Martre 7/7 37,000 37,000

Mr  Paye 7/7 37,000 37,000

Mr  Riboud 4/7 28,600 32,800

Mr  Rioux (3) (4) 6/7 27,814 /

Mr  Saikawa 4/7 22,000 (2) 13,444 (2)

Mr  Stcherbatcheff 7/7 32,500 32,500

Mr  Studer (4) 3/7 13,625 (2) 32,800 (2)

(1) Fees allocated on the basis of Board membership, attendance of Board meetings, membership and/or chairmanship of one of the Board’s committees.

(2) Fees allocated to overseas directors correspond to the gross amount paid by Renault.

(3) These directors represent the state.

(4) Directors whose appointment began or ended during the year.

In view of their conditions of office, some directors, particularly those 

representing the French state, waive their fees and pay them over to either 

the tax authorities or the trade union they represent.

<  TABLE OF CONTENTS  >

01

02

03

04

05

06

07

08

http://www.renault.com/RCW_Binaries/Document-Reference-2007/en/138-01.xls


















Registration Document Renault 2007 157

05
Renault and 
its shareholders 

5.1 GENERAL INFORMATION 158

5.1.1 Overview 158

5.1.2 Special provisions of the articles of incorporation 158

5.2 GENERAL INFORMATION ABOUT RENAULT’S SHARE CAPITAL 160

5.2.1 Capital and voting rights 160

5.2.2 Change in share capital 160

5.2.3 Changes in capital ownership over five years 160

5.2.4 Unissued authorized capital 161

5.2.5 Potential capital 161

5.2.6 Renault share ownership 162

5.3 MARKET FOR RENAULT SHARES 163

5.3.1 Renault shares 163

5.3.2 Renault and Diac redeemable shares 165

5.3.3 Dividends 166

5.4 INVESTOR RELATIONS POLICY 167

5.4.1 Individual shareholders 167

5.4.2 Institutional investors 167

5.4.3 Website 167

5.4.4 2008 schedule for financial releases 168

5.4.5 Contacts 168

<  TABLE OF CONTENTS  >

01

02

03

04

05

06

07

08



Registration Document Renault 2007158 Find out more at www.renault.com

RENAULT AND ITS SHAREHOLDERS05 GENERAL INFORMATION

5.1.1.1 BUSINESS NAME AND REGISTERED 
OFFICE ✦

Business name: Renault 

Registered offi ce: 13-15 Quai Le Gallo, 92100 Boulogne Billancourt – France

5.1.1.2 LEGAL FORM ✦
Organized as a société anonyme (public limited company) under French law, 

Renault is governed by the provisions of Book II of the Commercial Code on 

commercial undertakings, and the provisions of the Employee Profi t Sharing 

Act No. 94-640 of July 25, 1994.

5.1.1.3 DATE OF FORMATION AND 
DURATION OF THE COMPANY

The company was formed on January 16, 1945 and will cease to exist 

on December 31, 2088 except in the case of early termination or renewal.

5.1.1.4 PURPOSE
The company’s corporate purpose includes the design, manufacture, trade, 

repair, maintenance and leasing of motor vehicles (commercial, light commercial 

and passenger vehicles, tractors, farm machinery and construction equipment) 

as well as the design and manufacture of spare parts and accessories used in 

connection with the manufacture and operation of vehicles. It also encompasses 

all types of services relative to such operations and, more generally, all industrial, 

commercial, fi nancial, investment and real estate transactions relating directly 

or indirectly, in whole or in part, to any of the above purposes (see Article 3 

of the articles of incorporation).

5.1.1.5 COMPANY REGISTRATION NUMBER
Renault is registered with the Registrar of Companies in Nanterre 

under the number 441 639 465 (APE code 341 Z; Siret code: 

441.639.465.03591)

5.1.1.6 ACCESS TO LEGAL DOCUMENTS
Legal documents such as the memorandum and articles of incorporation, 

minutes of Annual General Meetings, auditors’ reports and all other documents 

made available to shareholders in accordance with law are available at 

the company’s head offi ce.

5.1.1.7 FISCAL YEAR
The company’s fiscal year runs for 12 months from January 1 

to December 31.

5.1 GENERAL INFORMATION

5.1.1 OVERVIEW

5.1.2 SPECIAL PROVISIONS OF THE ARTICLES OF INCORPORATION

5.1.2.1 APPROPRIATION OF NET INCOME
Net income is appropriated in compliance with existing legislation.

Distributable income consists of the current year’s income, less previous 

losses and amounts transferred to the legal reserves, plus retained earnings 

brought forward from previous years. Upon recommendation by the Board of 

Directors, the General Meeting may then determine portions of this income to 

be allocated to optional ordinary and special reserves or to be carried over. 

The balance, if any, is divided among the shares in proportion to their paid-up 

and unamortized value.

In accordance with legal provisions, the General Meeting has the authority to 

offer shareholders the option of receiving all or part of the dividend payout 

in cash or in shares. Requests for the payment of scrip dividends must be 

submitted within the time period established by the General Meeting, without 

exceeding three months from the date of the Meeting. The Board of Directors 

may choose to suspend this period for up to three months if the share capital 

is increased.
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FINANCIAL STATEMENTS07 CONSOLIDATED FINANCIAL STATEMENTS

DECEMBER 31, 2006 

(€ million) AUTOMOBILE SALES FINANCING
INTERDIVISION 

TRANSACTIONS (1) CONSOLIDATED TOTAL

Non-current assets

Property, plant and equipment and intangible assets 16,263 371 (46) 16,588

Investments in associates 12,943 15 - 12,958

Non-current financial assets – investments in non-controlled entities 2,401 2 (2,367) 36

Non-current financial assets – other securities, loans and derivatives on 

financing operations of the Automobile division 527 - - 527

Deferred tax assets and other non-current assets 588 103 (2) 689

TOTAL NON-CURRENT ASSETS 32,722 491 (2,415) 30,798

Current assets

Inventories 5,301 8 - 5,309

Customer receivables 2,210 20,869 (617) 22,462

Current financial assets 1,678 1,171 (620) 2,229

Other current assets 1,633 1,957 (1,547) 2,043

Cash and cash equivalents 4,963 1,077 (30) 6,010

TOTAL CURRENT ASSETS 15,785 25,082 (2,814) 38,053

TOTAL ASSETS 48,507 25,573 (5,229) 68,851

SHAREHOLDERS’ EQUITY 21,000 2,366 (2,295) 21,071

Non-current liabilities

Deferred tax liabilities and long-term provisions 1,776 268 54 2,098

Non-current financial liabilities 5,159 271 - 5,430

Other non-current liabilities 371 57 - 428

TOTAL NON-CURRENT LIABILITIES 7,306 596 54 7,956

Current liabilities

Short-term provisions 994 59 - 1,053

Current financial liabilities 4,423 - (708) 3,715

Trade payables and Sales financing debts 7,487 21,786 (677) 28,596

Other current liabilities and current tax liability 7,297 766 (1,603) 6,460

TOTAL CURRENT LIABILITIES 20,201 22,611 (2,988) 39,824

TOTAL SHAREHOLDERS’EQUITY AND LIABILITIES 48,507 25,573 (5,229) 68,851

(1) Interdivision transactions are carried out under near-market conditions.
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ADDITIONAL INFORMATION08 CROSS-REFERENCE TABLES

8.5 .2 GLOBAL REPORTING INITIATIVE INDICATORS 
AND GLOBAL COMPACT PRINCIPLES

GRI INDICATORS (1)

GLOBAL 
COMPACT 

PRINCIPLES* PAGES (2)

STRATEGY AND ANALYSIS

1.2 Description of key impacts, risks, and opportunities 24; 66-77

PROFILE

2.1 Name of the organization 158

2.2 Primary brands, products and services 9-12; 15-16

2.3 Operational structure of the organization 9; 19-23; 28-31; 

139-141; 150-151

2.4 Location of organization’s headquarters 158

2.5 Number of countries where the organization operates 13; 41

2.6 Nature of ownership and legal form 158; 162

2.7 Markets served 51-54

2.8 Scale of the reporting organization (number of employees, net sales, quantity of products or services provided) 38-41; 56; 84-85; 181

2.9 Significant changes during the reporting period regarding size, structure  or ownership : 85

2.10 Awards received in the reporting period 65; 109; 117; 168

REPORT PARAMETERS

3.1 Reporting period for information provided 180

3.4 Contact point for questions regarding the report or its contents 168

3.13 Policy and current practice with regard to seeking external assurance for the report 155; 268-269

GOVERNANCE AND COMMITMENTS 

4.1 Governance structure of the organization 28-31

4.2 Indicate whether the Chair of Board of Directors is also an executive officer 130

4.3 Number of independent or non-executive directors in the Board of Directors 130-133; 136

4.4 Mechanisms for shareholders and employees to provide recommendations to the Direction of the organization 167-168

4.5 Linkage between the compensation of management bodies and executives  and the organization’s performances 144; 146

4.6 Processes to ensure conflicts of interest are avoid 109-110; 136

4.8 Internally developed statements of missions or values, codes of conduct and principles 89-93; 109-110; 136

4.9 Procedures developed for overseeing the organization’s management of economic, environmental, and social performance and 

their compliance with standards

32; 103-107; 110; 111; 

120-123; 149-153

4.10 Processes for evaluating the highest governance body’s own performance particularly with respect to economic, environmental, 

and social performance

135

4.12 Externally developed charters, principles or other initiatives to which the organization subscribes 110; 120-123

4.13 Memberships in associations 112

4.14 List of stakeholder groups engaged by the organization 111-112

4.15 Basis for identification and selection of stakeholders to engage 24; 111

4.16 Approches to stakeholder engagement 111

4.17 Key topics that have been raised through stakeholder engagement 111

ECONOMIC PERFORMANCE INDICATORS

EC1 Economic value generated and distributed 6; 55; 82; 118-119; 166; 181

EC6 Policy, practices and proportion of spending on locally-based suppliers 18-19

EC8 Development and impact of infrastructure investments and services provided primarily for public benefit 117; 118-119
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