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COST REDUCTION & SALES CLEANING IN 2006 & 2007

Context Revenues Costs
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LAGUNA'S WORLDWIDE SALES SINCE 2005
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LAGUNA TOP 3 QUALITY ON TRACK
Modus ﬁ

Warranty claims
up to 28 weeks after sales launch

Clio -

ﬁ Lagun
Twingo ﬂ

Laguna Estate
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OUTLOOK FOR 2008 AND BEYOND

Our strategy
Growth in Europe
Growth outside of Europe
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Global market share evolution
Car + LCV since 1999 (%) -
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THE PRODUCT OFFENSIVE 2006-2008

I = i " 2 2008

Replacement
models
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YOUNGER MODEL RANGE FOR GROWTH IN EUROPE

Age (years)

5.01 commimmenT 2009

4.5 1

4.0 1
3.5 1
3.0 1
Monthly average estimated model age

2.5 1

2.0

1.5

2001 2002 2003 2004 2005 2006 2007 2008 2009
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-------------------------------- ‘Renault group sales
S 1.6 7in Western Europe
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OUTLOOK FOR 2008 AND BEYOND

Our strategy
Growth in Europe
Growth outside of Europe
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— + 5% pa§+ 11% pa—
Rest of the world :

North America
Western Europe

+1% pa : - 1% pa
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WHERE THE GROWTH WILL BE...

China

+4.9M -
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COST COMPETITIVENESS: TODAY & TOMORROW

Renault assembly plant

I

@® Nissan assembly plant
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Partner assembly plant

Sourcing for Renault group plants
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South Korea
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China
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ALLIANCE EXTENSION ON INTERNATIONAL OPERATIONS
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CO, REDUCTION: A GLOBAL ACCELERATION

CO, is key driver of environmental policies
The EU is most severe on CO, regulation and taxes
The US had to accelerate on CO,

Outside EU, dieselization is on the move
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CUSTOMER VALUE OF CO, REDUCTION

Fuel consumption

2012 average
customer value:
52 €/g







ENVIRONMENT
A WIDE OFFER UNDER 140 g/km CO,
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1,000,000

1 million vehicles emitting
less than 140 g/km CO, in 2008
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eco?
3 CRITERIA FOR ECOLOGICAL & ECONOMICAL VEHICLES '

CO, EMISSIONS PRODUCTION END-OF-LIFE
Below 140 g/CO, Produced in an 95% reusable by weight &I
or biofuel-compatible Iso-14001-certified plant  at least 5% of recycled plastics

R It T . |
ecé';

Low fuel consumption, tax management, attordability
to awide majority of customers supported by the ecological efficiency.

Ecological & Economical




CHANGE FROM OIL CYCLE

SOLAR 4

ENERGY
OIL
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CHANGE FROM OIL CYCLE TO SOLAR CYCLE

A ZERO EMISSION CAR IS ﬁ | |
TECHNICALLY FEASIBLE '.

l SOLAR |

SOLAR
ENERGY

OoIL ENERGYI

REHNEMENT

Zero emission
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CO, EMISSION REDUCTION IS
A CHALLENGE AND AN OPPORTUNITY FOR RENAULT

Kaizen:

Compact cars
Efficient diesel

Downsized gasoline turbo

Breakthroughs:

Electric Vehicle
Hybrid electric vehicle
Fuel cells

RENAULT NISSAN leverage
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QUALITY

Next Lagunain the Top 3 models of its category in quality.

PROFITABILITY
6% operating margin in 2009.

GROWTH

+ 800,000 vehicles between 2005 and 2009
strongest period of growth in the history of Renault.
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QUESTIONS & ANSWERS
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New Kangoo PC
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Clio Grand Tour ¢

L !|_|':E_ ]

e
S s S
: T e

) £ - :
s WU









Laguna Coupé Concept




