






INTERNATIONAL GROUP SALES

  2003 2004 2005 2006 2007*
                                 %   19.6% 22.8% 27.2% 30.8% 35.1%

RENAULT GROUP – REGISTRATIONS - CARS + LCVs 
(IN UNITS)

 2003 2004 2005 2006 2007
Europe + France 1,894,262 1,895,703 1,823,479 1,666,032 1,593,789
Euromed + Americas + Asia-Africa 460,798 561,341 682,083 740,707 861,072
Total 2,355,060  2,457,044 2,505,562 2,406,562 2,454,861

RENAULT GROUP – MARKET SHARE – CARS + LCVs 
(%)

 2003 2004 2005 2006 2007
Europe + France 11.1% 10.8% 10.4% 9.4% 8.8%
Euromed + Americas + Asia-Africa 2.1% 2.3% 2.5% 2.5% 2.7%

TOTAL INDUSTRY VOLUME – REGISTRATIONS – CARS + LCVs
(IN UNITS)

 2003 2004 2005 2006 2007
Europe + France 17,096,627 17,561,095 17,514,551 17,773,957 18,059,825
Euromed + Americas + Asia-Africa 21,994,091 24,571,894 27,022,655 29,353,333 31,984,185
Total 39 090 718  42,132,989 44,537,206 47,127,290 50,044,010
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*In line with the Renault Commitment 2009 business plan, the Group expects the volume of sales generated outside Europe to rise to 37% by 2009.
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Building strength on international markets 

In 2007, Renault reinforced its international presence, bolstering positions in countries 
where it was already represented and continuing its drive to build new positions on high-
growth markets. On the production side, capacity was expanded in Russia and a large new 
project was launched in Chennai, India together with Nissan. On September 1, the Renault-
Nissan Alliance signed a memorandum of understanding with the Kingdom of Morocco for 
the construction of a manufacturing site near Tangiers, and in December it entered into 
a new industrial partnership with the leading Russian automaker AvtoVAZ. Renault also 
restructured its sales network, opening subsidiaries in Ireland on November 1, 2007 and 
in Scandinavia on January 1, 2008.

in pictures

New Laguna in the spotlight  
in Frankfurt 

Unveiled at the Frankfurt Auto Show in 
September 2007, New Laguna made its first 
appearance in European sales networks in 
mid-October. Aiming for a top place in its 
category in terms of product and service 
quality, New Laguna reflects the combined 
commitment of all sections of the business 
- from engineering and quality to purchasing 
and manufacturing. Produced at our 
Sandouville plant in Normandy, it achieved 
top ratings for quality and reliability as soon 
as it rolled off the assembly lines. 

Rolling out a new brand identity

In September, Renault's new brand identity made its public debut at the Frankfurt Automobile 
Show. Building on Renault's rich heritage and culture, the new identity backs up the Group’s 
new market ambitions, positioning it as a human, reliable and enthusiastic brand. 

2,484,472 
Renault vehicles sold worldwide in 2007.

2007
2007 saw sales growth resume under the impetus of six new product launches. 
International expansion quickened and we launched the Renault eco2 signature 
for our most ecological and economical vehicles.



Renault eco2 spells out the message

In May, Renault launched the eco2 signature to distinguish the most economical and 
environment-friendly cars in its lineup. To qualify, vehicles must be manufactured on ISO 
14001-certified sites, emit less than 140g of C02 per kilometer or run on biofuel. They 
must also be 95% recoverable and contain at least 5% of recycled plastic. In November, the 
Bibendum Challenge in Shanghai was the occasion for Renault to unveil its Logan Renault 
eco2 concept car, which meets all three criteria. The car offers exceptional fuel consumption 
of just 2.72 liters per 100km, holding C02 emissions to only 71g per kilometer. 

QM5 launch in South Korea

Launched in November 2007 in South Korea, QM5 is the first cross-over vehicle designed 
by Renault, developed by Nissan and produced by Renault Samsung Motors (RSM). Based 
on the Koleos concept car, it will also be the first car produced by RSM and marketed by 
Renault, which will start selling it in spring 2008. Production at the Pusan plant in South 
Korea was the logical choice in view of local demand, with the Korean market expected to 
take up nearly half of the cars produced.

New Twingo launch

On the market in France since mid-June 
2007, New Twingo is the latest addition to 
Renault's lineup of compacts. Produced at 
the Nova Mesto site in Slovenia, New Twingo 
combines connected style with feisty perfor-
mance and practical design, giving Renault 
a new edge in the small-car segment. 

More information AT 
WWW.renault.com

http://www.renault.com/renault_com/en/main/index.aspx


from the President & CEO

Midway through Renault Commitment 2009, we are in 
line with the planned trajectory. 
All indicators point to significantly higher quality in our offering of products and services. 
Despite a challenging environment, we achieved a 3.3% operating margin in 2007, 
exceeding the 3% milestone we had set. In the past two years, the entire company 
joined forces to lay the groundwork for future growth: we overhauled our product line-up, 
developed new technologies and expanded our geographical footprint on booming markets. 
We are now ready and able to take the offensive. 

During these two years, we focused on meeting the three objectives of Renault Commitment 
2009, but our ambitions naturally extend beyond 2009. Our aim is not to hit a temporary 
peak at this date, but to position Renault durably on the path of strong and profitable growth. 
We initiated a number of high-potential projects with our eye on the longer-term horizon.

Given that the long-term outlook for mature markets is at best flat, the future growth of 
the auto industry depends largely on positioning in high-growth markets. 

This explains our decision to build two new Alliance plants to expand our global capacities. 
The first is in Chennai, India and the second in the port of Tangiers in Morocco. We 
aim to make these two plants, which will each have an annual production capacity of 
400,000 vehicles, the most competitive in our production system. 

Similarly, we were able to win selection from among a number of candidates as the exclusive 
partner of AvtoVAZ, Russia’s largest manufacturer with production capacity currently 
estimated at over one million units a year. This partnership represents an exceptional 
opportunity for Renault. By reviving the Lada brand, the Alliance will become the clear 
leader in the Russian market, which will soon be the largest in Europe. 

We are also preparing for the future with two other projects designed to extend the limits 
of mobility and thus of our industry. 

The goal today is no longer to simply reduce the negative environmental impact of cars, 
but to eliminate it. We are currently developing vehicles capable of running on renewable 
energy without any impact at all on the environment. Within three years, we will be able 
to mass market electrical vehicles with zero carbon dioxide, zero particle and zero noise 
emissions without sacrificing performance, autonomy or driving pleasure. You will see the 
first concrete example on the Israeli market in 2011.

Alongside “zero emission” mobility, we are developing mobility for all. This is the aim of 
the $2,500 vehicle we want to develop together with Nissan and the Indian manufacturer 
Bajaj. Designed for emerging markets, this car is made primarily for people who have not 
yet had access to individual transportation.

2006 and 2007 were years in which we invested in the success, not just of this plan, but 
also of all those that will follow. From 2008 on, we will start to reap the rewards of all the 
hard work the men and women of Renault have put in over the past two years. We have 
confirmed our milestone of a 4.5% operating margin in 2008 and expect to increase our 
sales volumes by over 10%. This growth is unprecedented in the history of Renault and 
it will be fueled by a product offensive that is unprecedented as well: after the six new 
products launched in 2007, nine new vehicles will be rolled-out in 2008.

As shareholders, you have a direct interest in our progress. We have undertaken to raise 
the dividend to €4.5 per share by 2009. This year, the Board of Directors will ask the 
Annual General Meeting to raise the dividend from €3.1 in 2007 to €3.8 in 2008, based 
on 2007 earnings.

You can count on the motivation of the men and women of Renault, who have all rallied 
around Renault Commitment 2009, to make this an innovative, global company working 
within the Alliance to deliver a strong and lasting performance.
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Renault Commitment 2009

Quality, the first of Renault’s commitments, 
was the focus of concerted efforts through-
out the company. The quality of products 
and services has improved significantly, 
reaching the highest levels ever attained 
by Renault. 

This is borne out by all our indicators:
The number of end-of-assembly-line ��
defects has been divided by six in the 
past two years. 

The number of incidents reported during ��
the first three months on the road was 
reduced by half from 2005 to 2007. 

Some vehicles already rank among the ��
top 3 of their segment. For example, the 
German Automobile Club has ranked 
Scénic, Modus and Clio 3 among the best 
three cars of their category. In India, Logan 
was named the best in its category by two 
independent organizations. 

All indicators show that New Laguna is ��
well positioned to become one of the top 
three in its segment in terms of quality. 

The quality of service has improved con-��
siderably as well. The share of customers 
worldwide who say they are “fully satis-
fied” with sales and after-sales services 
rose from 72.1% in January 2006 to 
78.4% at the end of 2007. This increase 
represents 700,000 more customers who 
are fully satisfied. 

All processes are now in place to ensure that 
this progress spreads to the entire line-up, 
all over the world, to make quality one of 
Renault’s lasting assets. 

2007, THE YEAR OF QUALITY

Halfway through the business plan, quality is 
on target, our profitability milestone has been 
surpassed and our product offensive is underway.

A New Laguna undergoes quality control  
at the Sandouville factory in Normandy (France).

February 14, 2008: Carlos Ghosn announces 2007 results.









The Renault group sold 2,484,472 vehicles worldwide in 2007,  
A 2.1% rise on 2006. International growth is continuing apace, 
with sales outside Europe up 16.5%. A Full 35% of total group 
sales are now made outside the France and Europe business 
regions, compared with 30% at the end of 2006.  
2007 marked the kick-off of our Product Offensive. 

Product Offensive  
gets underway1
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The product 
pipeline 

A special highlight of the 2007 Frankfurt 
Auto show was the presentation of two 
Renault show cars prefiguring models to 
be put on the market in 2008. The first of 
these, Logan Coupe Concept, illustrates 
Renault's vision of the GT sports coupe, 
combining elegance, driving pleasure and 
comfort. Underpinned by the four-wheel 
Active Drive chassis, it boasts a brand-new 
V6 dCi powertrain generating 230bhp. 

The second, Kangoo Compact Concept, is 
designed for active young city-dwellers with 
a taste for leisure and the pleasures of life. It 
prefigures the production model to be rolled 
out in January 2008. 

Laguna Coupe Concept - technology with style.

20

More information at 
WWW.renault.com/

Two show cars presented in Frankfurt in 2007

http://www.renault.com/renault_com/en/main/index.aspx






A unique partnership between two global companies,  
the Renault-Nissan Alliance further strengthened synergies 
between the two brands in 2007, while stepping up the pace of 
international development. 

The Renault-
Nissan Alliance 2
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Benchmarking and transparency have meant 
substantial savings for both Alliance partners, 
providing the basis for fruitful cooperation 
illustrated by the development of common B 
and C platforms and sharing of new power-
trains. To this end, each company applies its 
core engineering competencies, with Nissan 
taking the lead for the development of new 
gasoline engines, while Renault takes the 
lead for diesels. Engines are tuned differently 
in their Nissan and Renault applications. 
They also drive differently and behave dif-
ferently, reflecting distinct brand and market 
priorities. 

Working together 

January 24, 2008: Renault and Nissan staff 
attending a Cross-Company Team meeting  
visit the Lardy test site near Paris.

RNPO is easily the largest joint company 
in the Alliance, employing a total of 300 
people in Tokyo, Paris and Farmington 
Hills, Michigan, where Nissan has 
its North American technical center. 
Negotiating on behalf of both Nissan 
and Renault, it now meets nearly 85% 
of the Alliance's total purchasing needs. 
Renault and Nissan nonetheless still have 
their own purchasing departments which 
implement the purchasing policy decided 
by RNPO. RNPO is intended to round out 
the purchasing resources of Renault and 
Nissan, not take their place. 

“The amount of purchasing through 
RNPO is certain to grow as we share 
more common components,” says Odile 
Desforges, Chairman and Managing 

Director of RNPO and Senior Vice 
President, Purchasing, at Renault. “We 
also aim to source more components in 
low-cost countries such as China and 
India. Their contribution is already grow-
ing at a spectacular rate as more large 
suppliers set up there and their technol-
ogy bases progress.” 

RNPO staff members are specifically 
employed by either Renault or Nissan. “All 
employees are nonetheless there for both 
Alliance members,” explains Desforges. 
“It is their job to support Nissan Value 
Up and Renault Commitment 2009, and 
have both companies’ interests at heart. 
They never favor one above the other, 
which ensures that it is always a win-win 
situation.” 

Renault-Nissan Purchasing 
Organization, the Alliance’s first 
and largest combined operation

6,160,046 >> vehicles sold 
worldwide by Renault 
and Nissan in 2007











In 2007 all corporate functions worked hard to achieve the 
targets assigned to them: Laguna met its quality commitment, 
Renault Engineering reorganized to back the group’s growing 
international presence, Purchasing held firm in a difficult 
market, and sales successfully ushered new models into 
dealers’ showrooms. 

Efforts 
rewarded3



A core component of Renault Commitment 2009, sustainable 
development is also a priority every day. In 2007 we launched 
the Renault eco2 label, stepping up our commitment to the 
environment, and confirmed our investment in diversity.

4 Sustainable  
development drives  
corporate strategy



In 2007, Renault sold 245 million vehicles, representing 2.1%  
of the global market. The Group achieved an operating  
margin of €1.354 billion, or 3.3% of revenue, while net income,  
Renault share, was €2.669 billion.

5 Sales performance 
anD financial results

http://www.renault.com/renault_com/en/main/
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Financial 
performance and 
outlook for 2008

The contribution from Sales Financing (RCI 
Banque) rose 4.8% on 2006, while that of 
Automobile climbed 1.6% to €38,679 mil-
lion on a consistent basis.
Several trends were at work:

	�The revenue contribution from the France 
and Europe Regions fell 2.6% in a fiercely 
competitive market. Sales growth was 
positive in the second half, quickening in 
the final quarter with the launch of new 
products.

Group operating margin in 2007 totaled 
€1,354 million in 2007, or 3.3% of rev-
enues, compared with €1,063 million and 
2.6% in 2006.
Sales Financing contributed €472 mil-
lion to Group operating margin, or 23.6% 
of its revenues, versus €492 million and 
25.7% in 2006. That slight contraction can 
be explained by a decline in sales financing 
business, due to the decrease in commercial 
activity in Automobile in 2006 and firsthalf 
2007.
Amid adverse economic conditions in 2007, 
with a negative currency impact of €154 
million and raw materials costs up by €270 
million, Automobile’s contribution to operat-
ing margin increased 54.5% to €882 mil-
lion, or 2.3% of revenues, owing
chiefly to:
	�growth in international sales, with the 

three non-European Regions generating 
positive operating margin;

	�the steady performance of the commer-
cial vehicle line-up in Europe;

	�continued cost-cutting efforts:
	 	�purchasing costs fell by €660 million, 

	�All the other Regions made a positive con-
tribution to revenues in 2007 on strong 
sales growth, especially in the Americas 
and Euromed Regions, where the prod-
uct mix improved. The total contribution 
of Euromed, Americas and Asia-Africa 
improved 3.1% on 2006.

The increase in revenues can also be attrib-
uted to higher sales of powertrains and 
vehicles to partners, which made a positive 
contribution of 1.2 point.

excluding the impact of raw materials;
	 	�manufacturing and logistics costs 

improved by €137 million;
	 	�G&A declined 2%, by €44 million;
	 	�special product-recall and warranty 

extension operations carried out with 
a view to preserving the Group’s brand 
image; these resulted in a €152 million 
increase in warranty-related costs.

The product development cycle was the rea-
son for a €196 million increase in capitalized 
R&D expenses in 2007.
Research and Development expenses 
amounted to €2,462 million in 2007, of 
which €1,287 million, or 52.3% of the 
total, were capitalized, compared with 
45.5% in 2006. This amount reflects the 
ongoing development and renewal of the 
vehicle and powertrain range under Renault 
Commitment 2009.
Overall, R&D expenses recorded in the 
income statement amounted to €1,850 mil-
lion, or 4.5% of Renault Group revenues, 
compared with €1,963 million in 2006, or 
4.9% restated.

Group revenues came to €40,682 million

Operating margin exceeds the objective
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Other operating income and expenses 
showed a net charge of €116 million in 
2007, compared with a net charge of €186 
million in 2006.

In 2007 this item essentially comprised:
	�€143 million in restructuring and work-

force adjustment costs and provisions, 
compared with €241 million in 2006;

	�capital gains amounting to €86 million, 
compared with €109 million in 2006, on the 
sale of land, mainly in France and Spain.

After recognizing this item, Group operat-
ing income came out at €1,238 million, 
versus €877 million in 2006.

Renault SA redeemable shares at closing 
market price, compared with a charge of 
€31 million in 2006.

In 2007 Renault booked a profit of €1,675 
million from its share in the net income of 
associated companies:
	�€1,288 million from Nissan;
	�€352 million from AB Volvo.

Current and deferred taxes amounted to 
a net charge of €255 million (equivalent 
to 2006). 

The effective tax rate (before the impact of 
income from associated companies) was 

Net financial income/expense showed 
income of €76 million in 2007, €15 million 
higher than in 2006. 

Excluding the exceptional €135 million profit 
on the sale of Scania securities in 2006, 
financial income improved by €150 million. 
That increase can be attributed chiefly to:
	�The lower cost of borrowing in Automobile. 

Through sound management of its finan-
cial assets and liabilities, Automobile con-
tinues to optimize the cost of its debt, 
despite a slight increase in average bor-
rowings over the period;

	�Income of €53 million related to the posi-
tive impact of the fair-value change in 

19% in 2007, compared with 27% in 2006. 
The lower rate was due to the refund of a 
tax credit in Italy and the continued improve-
ment in the profit outlook for Renault do 
Brasil and Renault Argentina, which made 
it possible to recognize some of the deferred 
tax assets arising on loss carryforwards in 
those countries.

Net income was €2,734 million, compared 
with €2,960 million in 2006. After neutral-
izing Renault shares held by Nissan and 
treasury stock, earnings per share came to 
€10.32, compared with €11.23 in 2006.

Net income, Renault share totaled €2,734 million

Summary consolidated income statement (€ million)

2007 2006 2005
Revenues 40,682 40,332 40,246
Operating margin 1,354 4,063 1,323
Operating income 1,238 877 1,514
Financial expense 76 61 (327)
Share in net income of asociated companies 1,675 2,277 2,606
Pre-tax Group income 2,989 3,213 3,793
Current ans deferred taxes (255) (255) (331)
net income 2,734 2,960 3,462
Net income – minority interests’ share 65 74 86

Net income - Renault share 2,669 2,886 3,376

Net financial debt of Automobile was 
€2,088 million at December 31, 2007, or 
9.5% of shareholders’ equity (compared 
with 11.5% of shareholders’ equity at 
December 31, 2006).
The €326 million reduction in net debt was 
due to the following factors:
	�cash flow of €4,552 million, an increase 

of €1,289 million on a consistent basis 
compared with 2006. That improvement 
was attributable to an increase in operat-
ing margin and dividends from associated 
companies, of which:

	 	�€456 million from Nissan,
	 	�€477 million from AB Volvo;
	�sound management of net capital expen-

diture, which remained stable in 2007, at 
€3,565 million (after €3,585 million in 
2006);

ognition of €2,734 million in net income for 
2007, minus:
	�an €803 million dividend payout by 

Renault, or €3.10 per share for 2006, 
adjusted for Renault’s equity interest in 
Nissan and treasury stock;

	�a €738 million decline in translation 
adjustments, mainly including the indirect 
impact of the change in Nissan share-
holders’ equity, net of yen hedging;

	�a €126 million increase in treasury stock 
compared with December 31, 2006 as a 
result of share buybacks in second-half 
2007 to cover dilution related to the exer-
cise of options granted to employees;

	�a €37 million decrease in the financial 
instrument revaluation reserve (cash flow 
hedges and available-for-sale financial 
instruments).

At the Annual Generating Meeting of share-
holders, Renault will propose a dividend 
payment of €3.80 per share in 2008 on 
2007 earnings, compared with a payment 
of €3.10 in 2007 on 2006 earnings. That 
proposal is in line with the announcement of 
steadily increasing dividends under Renault 
Commitment 2009.

In a less favorable macroeconomic environ-
ment in 2008, Renault can count on the 
impact from the launch of nine new products 
globally and on its expansion into the most 
dynamic and growing markets for auto sales 
in the world.
Renault therefore confirms its target of 
4.5% operating margin for the year and an 
increase of more than 10% in Group sales 
compared to 2007.

	�virtual stability of the working capital 
requirement at end-December 2007.

Automobile generated €961 million in 
free cash flow. The dividend payout was 
€913 million, compared with €681 million 
in 2006, including €863 million paid by 
Renault SA.
Automobile’s net financial debt also 
improved as a result of translation gains, 
including €233 million in connection with 
yen-denominated debt.

At December 31, 2007, shareholders’ 
equity had increased by €998 million to 
€22,069 million, compared with a restated 
amount of €21,071 million at December 31, 
2006.
The main reasons for the increase are rec-

Sound financial structure A 22.6% dividend 
increase

Outlook for 2008

Sales performance and Financial results 79
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Financial results

Consolidated financial statements*

The comparative figures for 2005 and 2006 are reported after adjustment to reflect changes in accounting methods introduced
in the 2007 financial statements.

Consolidated income statements (€ million)

2007 2006 2005
Sales of goods and services 39,190 38,901 38,886
Sales financing revenues 1,492 1,431 1,360
Revenues 40,682 40,332 40,246
Cost of goods and services sold (31,408) (31,343) (31,080)
Cost of sales financing (1,121) (985) (926)
Research and development expenses (1,850) (1,963) (2,034)
Selling, general and administrative expenses (4,949) (4,978) (4,883)
Operating margin 1, 354 1,063 1,323
Other operating income and expenses (116) (186) 191
Operating income 1,238 877 1,514
Net interest income (expense) (101) (110) (95)
   Interest income 274 223 153
   Interest expenses (375) (333) (248)
Other financial income and expenses, net 177 171 (232)
Financial expense 76 61 (327)
Share in net income (loss) of associates 1,675 2,277 2,606
Nissan 1,288 1,888 2,284
Other associates 387 389 322
Pre-tax income 2,989 3,215 3,793
Current and deferred taxes (255) (255) (331)

Net income 2,734 2,960 3,462
Net income - minority interests’ share 65 74 86
Net income - Renault share 2,669 2,886 3,376
Earnings per share (1) in € 10.32 11.23 13.23
Diluted earnings per share (1) in € 10.17 11.10 13.12
Number of shares outstanding (in thousands)
   for earnings per share 258,621 256,994 255,177
   for diluted earnings per share 262,362 260,090 257,342

(1) Net income – Renault shares divided by number of shares stated.

Sales performance and Financial results

http://www.renault.com/RCW_Binaries/Rapport-Annuel-2007/en/080-01.xls
http://www.renault.com/renault_com/en/main/
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